


DESIGN PROCESS
My design process before I got to the final stage was a long and difficult journey. 
It took a lot of revisions and change of directions until I finally found something 
that I enjoyed and truly reflected Milk and Honey. Even though the design pro-
cess was frustrating it was a great learning experience. I had many ideas, but I 
learned that even though it was a great idea it may not work specifically for this 
project. During this stage I was pushed out of my comfort zone, trying to design 
something that wasn’t “high-end” or something that didn’t give that vibe. 



My initial concepts were solely focused on the apparel aspect. I found inspiration 
in boutiques and other clothing lines, but I soon realized from talking to others 
that I was sending the wrong message. Milk and Honey is a small and humble 
organization that strives to help others who are victims of sex trafficking, and 
that was the message I needed to convey. 

INITIAL CONCEPTS



For the next set of designs I decided to still keep that apparel aspect because it 
gave an idea of what the organization was about. This thought came up because 
I didn’t want to change the name of the company because I thought it was very 
calm and soothing, but you had no indication of what they did. Because I was 
keeping the current organization name I felt there needed to be a indication that 
they sold shirts. I decided to go in the direction of the threads, I saw the threads 
as not only a reflection their shirts, but stitching of a new life.  Just like the first 
set of designs, these were still not where I wanted to be.



Keeping the stitching concept, I took it further. I looked in my closet and  ex-
amined all my clothes and noticed a shirt using the cross-stitch and it clicked. 
Then I immediately thought of the cross-stitch as the overlapping of two different 
worlds and how they’re coming together because of one thing, a shirt. The next 
stage was to experiment with that idea of the cross stitch. Along with the stitching 
concept I also decided I wanted to use initials, I belive that using initials would give 
the organization and fun and youthful look.  



During this stage I finally believed I was going the right direction. The element 
I enjoyed about what I had was the weight of the initials, it read as stable and 
strong, something that resembles the victims and the strength that they needed. 
Another aspect I enjoyed was the cross-stitch symbol, it acted as the “and” 
in the organization name. The stitch stood out to me, becuase I didn’t have a 
visual element that could stand alone without any text. The next step was to 
play around with the stitch element. 



After some experimenting I finally decided on a final logo. It consists of the ini-
tials of the organization and the cross-stitch in the middle acting as the “and”. 
The cross-stitch symbolized the coming together of two lives, but I didn’t want 
it to be over powering, so I decided to scale it down and make it thinner than I 
originally had. It’s simple, but youthful. I wanted it to be light-hearted, warm, 
and inviting, which I think I have achieved.

FINAL LOGO

milk and ho ney



Designing the collateral was a lot of fun and it made the project seem 
more real. I was designing pieces like new shirts, letterheads, websites, and 
business cards. It made me think of how important it is for a company to 
utilize that brand on other pieces.

COLLATERAL



Milk and Honey’s website was the main reason why I chose to rebrand 
them. I thought their website was very clean and simple, but it was cold, 
uninviting, and didn’t seem like they kept it up-to-date which is very 
important because it’s the only place where you can buy their shirts and 
learn all about them. Their e-commerce page was very disappointing, I 
would have thought that their photographs of their shirts would be visu-
ally pleasing, but ended up looking unprofessional.

They need their new homepage to attract the eye, and the best way was to 
incorporate more color and photos. I wanted to showcase their shirts, and 
made sure it’s what your eye see first. Online shopping is very popular and 
it’s something I utilize a lot as a student, and I felt their e-commerce page 
did not match the level of other companies. It was hard to navigate and 
was not pleasing to look at. Taking my experience from online shopping 
I knew what I wanted to accomplish. Large photos of the garments, the 
garments in context, and everything well-organized. 



HI, I’M ANYA!

Hi, I’m Anya!

I’m 7 years old and from Jaipur. I have 
been a victim of sex trafficking for the 
past four months. A few weeks ago I was 
rescued and am finally reunited with my 
family. I currently attending an all-girl 
academy in Delhi with a scholarship. One 
day I hope to be a doctor to help little 
girls like me. I want to personally thank 
you for your support and for giving girls 
like me a second chance at life.

Love,
Anya 

MILK AND HONEY

Designing collateral was my favorite part of the process. I needed a strategy on 
how to apply the brand to the collateral and I think that was the difficult part. I 
needed to make everything have the same look and feel, but different in it’s own 
way so it wasn’t repetitive. 
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MADE IN INDIA WITH LOVE

Hi! Thank you for supporting 
Milk + Honey. The proceeds 
from this t-shirt will help us 
with our mission in rescuing 
all victims suffering from sex 
trafficking. From your kind 
and loving support we are 
able to not only bring victims 
back to their families, but also 
help victims antother chance 
at life. Each shirt purchased 
will help fund therapy, work 
training, and scholarships.  



The most important collateral I designed was the shirts, it was the main aspect of 
their mission, to sell shirts and use that money to help the victims. Their shirts 
were very basic, it wasn’t something I’d want to wear constantly. I wanted to 
keep the shirts simple, but comtemporary. I did not want to showcase the name 
of the organization on the shirts, that was very dated, but instead I used color 
blocking and the use of pattern. 


